





Tobacco Industry Research Committee to "all doctors®
in the United States;

- established "personal liaisons" in organizations like
the American Medical Association and American Cancer
Society to secure "advance information ... concerning
research" and "first-hand knowledge of the theories,
methods, and persocnalities of those involved in
research on tobacco and health"; and

- ultimately succeeded in shifting national opinion, so
that by 1956 Hill and Knowlton could report that
"neither the press nor the public seems to be
reacting with any noticeable fear or alarm to the
recent attacks."

As recounted by one Hill and Knowlton executive in 1953,
the chief executive officers of the leading tobacco companies
were "emphatic in saying that the entire activity is a long-
term, continuing program, since they feel the problem is one of
promoting cigarettes and protecting them from these and other
attacks that may be expected in the future." Forty years
later, the Council for Tobacco Research is still in operation
and the campaign of disinformation continues.

chronological Summary of Kevy Documents

December 1953. Dr. Earnest Wynder and his colleagues at the
Sloan-Kettering Institute in New York City publish research
showing that cigarette tar condensate causes fatal cancers when
painted on the skin of mice. The research study, a copy of
which is attached as exhibit 1, attracts massive media
coverage.

. The chief executive officers of the
nation’s largest tobacco companies meet on the morning of
Decenber 15, 1953, at the Plaza Hotel in New York City to
. discuss the implications of the new health research. Hill and
Knowlton executives attend the meeting and,.later in the day,
write a memorandum summarizing the meeting. The memorandum is
attached as exhibit 2,

The meeting is unprecedented: it is the first time the
CEOs had met together outside of occasional dinners honoring an
industry leader. In attendance were Paul M. Hahn, President,
American Tobacco Company; Joseph F. Cullman, Jr., Chairman and
President, Benson & Hedges; O. Parker McComas, President,
Philip Morris & Co.; and J. Whitney Peterson, President, U.S.
Tobacco Company.

At the meeting, the CEOs agree that the health criticiszs
are "extremely serious" and "worthy of drastic action" (p. 3).
According to the memorandum, "the officials stated that
salesmen in the industry are frantically alarmed and that the
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decline in tobacco stocks on the stock market has caused grave
concern” (p. 4).

According to the memorandum, " jef executjve officer
C - eyno
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public relations program on the health issue" (p. 1).

Specifically, tbey agree that:

s expecte
future. Each of the company presidents attending
emphasized the fact that they consider the program to be a
long-term one." (p. 2) .

enbe . Less than two weeks later, on December 24,
1953, Hill and Knowlton writes a set of "Preliminary
Recomnendations for Cigarette Manufacturers." This document is
attached as exhibit 3.

The paper observes:

"[T]he grave nature of a number of recently highly
publicized research reports on the effects of cigarette
smoking ... have confronted the industry with a serious
problem of public relations. ... The situation is one of
extreme delicacy. There is much at stake and the industry
group, in moving into the field of public relations, needs
to exercise great care not to add fuel to the flames."

(PP . 1-2)
According to Hill and Knowlton:

"The recommended approach is conservative and long-range.
.ss There is no public relations nostrum, known to us at
least, which will cure the ills of the industry with one
swallow. The need is for a soundly conceived and
effectively executed program based upon continuing
research and factual information." (p. 2)

Hill and Knowlton recommended:
" | \'4
through wider
communication of facts to the public.
e
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cigarette smoking is a cause of lung cancer.® (p. 2)
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